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* Collaborated with cross-functional teams to
redesign website homepage and strengthen it as
an important marketing asset, with refreshed
branding that matches the company’s ICP and
provides a modernised user experience

Led design for a competitor buyout campaign
that increased brand awareness and deals won
Led creative for a brand activations at global
tech conferences to attract clients internationally
by translating complex ideas into compelling
demonstrations of Yext products

Created appealing key-art for shows featured on
platforms like Hulu

Developed interactive branded premiums for
CrimeCon 2022 attendees, resulting in impactful
and memorable interactive promotional materials
Innovated show logos and crafted engaging
on-air motion graphics, enhancing show themes
and boosting viewer excitement for tele-events

Created compelling social media graphics,
capturing goals of diverse campaigns

Crafted visually engaging marketing materials,
(e.g. infographics & brand decks) to communicate
complex ideas and data in a simplified manner
Ensured unique branding & messaging needs
were met for high-profile clients, including
Goldman Sachs, The Bill & Melinda Gates
Foundation, Intel, March For Our Lives, etc.

Spearheaded comprehensive rebranding,
modernising and humanising the NGO's visual
identity to align with their mission

Designed impactful social posts and user-centric
webpages, engaging online community on
trafficking awareness and their online retail store
Led packaging redesign, blending Indian &
Cambodian cultures with modern appeal
Designed digital, print, and spatial materials for
events, conveying initiatives to stakeholders
Introduced dynamic motion graphics and
animations to the organisation's visual repertoire
to convey complex and sensitive narratives

Designed educational storybooks for primary
school students in HK and USA to learn Mandarin
by translating complex themes and subjects into
engaging illustrations for interactive learning
Designed marketing materials for the Hong Kong
Young Writers' Award, attracting budding writers



